
GRAPHEX AWARDS - HOW TO 
SLAY THE COMPETITION
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THANK YOU TO OUR 
WEBINAR SPONSORS



PRESENTED BY:

TERESA CAMPBELL
PIA MIDAMERICA PRESIDENT



● Regional Competition among KS, MO, OK & TX 

● Where to find what you need – piamidam.org/graphex 

● Review the category list 

● Information to gather before you fill out the entry form

● Benefits of entry

THE BASICS



THE THEME











Enter online then print and submit 

with entry samples.

Enter online 
then print and 
submit with 
entry samples.



● Must be produced in 2022 

● Student division and divisions by company size – 1-20, 21-100, 101+

● 3 samples of each entry (KS/MO, OK/TX, National) 

● Early bird deadlines & discounts – Jan 13 saving $10/entry, final deadline Jan 27

● Blind judging from independent judges outside the region 

● Don’t fret over picking the right category – judges will recategorize 

● The story behind an entry is extremely valuable – this is where you can shine! 

● Collaboration between the client, designer, suppliers & manufacturing partners are important 

● Specifics about the equipment & supplies often explain how complicated it was to     accomplish 

– uncoated paper, special ink, unique stitching, etc.

GUIDELINES



JUDGING HIERARCHY
● By division – each category is judged first by best of category and award of 

excellence. Some categories are saturate. Receiving an award of excellence shows 

superior quality of which you should be proud. 

● You will be informed of what best of categories and award of excellence you receive. 

● Best of category winners go on to compete for best of show, best of division and 

specialty award honors. Best of show is selected first. Entries winning top levels are 

ineligible for other high level awards. 

● Specialty awards are across all divisions include Best Use of Ink, Best Use of Paper, 

Judge’s Choice, Best of Digital, Best of Packaging, Best Finishing, etc.



DIFFERENTIATE YOUR ENTRIES

● Get input from your entire team on what pieces to submit including designers, 

marketing, sales, customer service, quality control, pressmen, bindery, etc. They 

know the detailed stories behind the scenes. 

● Pull the 3 best samples. Cracking, Scuffs, hickeys, banding, out of register, binding 

problems, poor crossovers that are consistent on all 3 will be disqualified. If you 

have press sheets available consider hand binding your samples. 

● Look at it under a loupe. Crisp dots are key. Judges will be using loupes and have a 

discerning eye. 

● Is it something you’d want to keep a copy of?



PARTNERS, SUPPLIERS & COLLABORATORS

● The piece is judged in totality - not just the aspects that you touched

● Celebrate your collaborators’ talent by recognizing their part in your entry 

● Build stronger relationships for future projects 



SLAY THE COMPETITION Major winners often have design elements that take advantage 
of print capabilities. 



UNIQUENESS Look for unique paper, ink, cutting, binding and finishing. Tell the judges how you 
were able to keep the quality consistent from page to page with a short 25 word 
paragraph inserted into the front cover. 



UNIQUENESS Did you print 175 or 200 line screen? Scaccato, stochastic, hexichrome?



What do you do well?
MidAmerica leads the country for specialty techniques, incredible digital 
printing, catalogs and publications. Boston has the corner on coffee table 
books. Atlanta leads the way with colleges. Milwaukee engineers incredible 
point of purchase pieces. 



Is geometry your thing?
Does the dust jacket wrap around perfectly? Is there a graphic on it that 
lines up with precision? Car wraps, wall murals and building signage 
should be submitted with photos and/or videos of the actual piece and a 
small version to show the dimensional innovation.



How about finishing?
Does the dust jacket wrap around perfectly? Is there a graphic on it that 
lines up with precision? Car wraps, wall murals and building signage 
should be submitted with photos and/or videos of the actual piece and a 
small version to show the dimensional innovation.



What about large format?
Does the dust jacket wrap around perfectly? Is there a graphic on it that 
lines up with precision? Car wraps, wall murals and building signage 
should be submitted with photos and/or videos of the actual piece and a 
small version to show the dimensional innovation.



THE BEST OF THE BEST

● This competition is the Oscar, Emmy & Tony of our industry. 

● Making sure your entries are perfect will allow them to compete internationally 

● The US shines in POP displays, engineering, posters, collegiate work, interactive 

and large format. 

● Take advantage of entering categories where you think not worthy to enter. 

● More entries give you a better chance of winning. 

● The projects that you were too close to that seemed to cause heartache are likely 

worthy of submitting.



FIND YOUR EXTRAORDINARY WORK 

● When were you a problem solver for your client? 

● Where did you put in extra time and effort? 

● When did the client select your company because they knew you could deliver? 

● Were you the trendsetter? 

● What piece did you produce where there were no shortcuts taken by the client? 

● Do you have pieces with multiple passes and excellent binding? 

● How about high quality simple techniques? 

● What have you produced that was impressive?



THE VALUE OF ENTERING

● Builds client relationships for increased retention and loyalty

○ Signals to your customers that you are proud of your projects you do with them

○ Tells prospective clients that you invest and value quality production standards

● Motivate and build strong teams, support culture initiatives, and attract talent

○ Promotes that you value quality work to your current and prospective employees

○ Opportunity to recognize rock star and rising star individuals at your company 

● Increase brand leadership and brand authority in the marketplace by promoting the 

stories and successes of individual projects

● Helps with annual planning as well as articulating the value of your work and services



THE VALUE OF WINNING

● The competition is steep. Winning is an incredible accomplishment. Be sure to 

market your award all year long. 

● Celebrate with your staff and client. 

● Add your winning to your letterhead & envelopes, email signatures, business 

cards, delivery trucks and more. 

● Reproduce the circle of excellence to hand out to your clients and prospects as well 

as duplicate awards. 

● We will market for you in press releases, at the KS/MO & OK/TX galas and 

PrintOberfest events and share photos. 

● All most all winning entries are reproduced by the same printer year after year.



Q & A

Teresa Campbell

President 

PIA MidAmerica 

TeresaC@piamidam.org 

Office: 

Cell: 
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